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Theory - Communication - Marketing - Gender Studies

RESEARCH SUMMARY

7 22 2 1 0.57 0%
Publications Citations h-index i10-index Field-weighted World top 10%
impact

Counted from the 7 publications listed below, 2019-2022. Field-weighted impact is the mean over the 7 works scored for it; 1.00
is the world average for works of the same field, type and year. O of the 7 papers scored for it are among the world's most cited
tenth for their field, type and year.

PUBLICATIONS

Journal articles 7

1. Josephine Brew Daniels PhD, Richard T. Torto PhD (2022). A Schematic and Linguistic Analysis of the
Literature Review Section of MPhil Research Proposals in English. International Journal on Studies in English
Language and Literature. https://doi.org/10.20431/2347-3134.1010003

2. Richard T. Torto (2020). An Analysis of the Communicative Skills of Undergraduate Students of the
University of Cape Coast from a Linguistic Perspective, Ghana. The International Journal of Humanities &
Social Studies. https://doi.org/10.24940/theijhss/2020/v8/i9/hs2009-025

3. Richard T. Torto (2020). Aristotelian Rhetorical Theory as a Framework for Analyzing Advertising Texts in
the Print Media in Ghana. Theory and Practice in Language Studies. https:/doi.org/10.17507/tpls.1003.02

4, Richard T. Torto (2020). Grammatical Attributes in the Language of Communication: Conceptualization of
Time, Tense and Aspect in English. New Media and Mass Communication. https://doi.org/10.7176/nmmc/
92-03

5. Bernard M. Nchindila, Richard T. Torto (2020). Persuasive Effect of Figures of Speech in the English of
Advertisements in the Ghanaian Press. Theory and Practice in Language Studies. https:/doi.org/10.17507/
tpls.1005.03

6. Richard T. Torto (2019). Persuasion in the English of Advertising in the Ghanaian Newspapers. The
International Journal of Humanities & Social Studies. https://doi.org/10.24940/theijhss/2019/v7/i12/
hs1912-072

7. Richard T. Torto (2019). The Use of Grammatical Elements to Achieve Persuasion in Advertising in the
Print Media in Ghana. New Media and Mass Communication. https://doi.org/10.7176/nmmc/85-05
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